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Pace of technology adoption is faster than ever

Global Crypto Currency
market is now worth
more than $500bn

Over 50 billion
connected devices
will existin 2025 70

60 /
The global mobile

50
wallet market is /

expected to cross 40
§7.5 trillion by 2025

2

Over one million
businesses will adopt 10
Al technologies by 2025

1900 1915 1930 1945 1960 1975 1990 2005
QEON More than 3 mn
’Q Industrial RQbOtS . Telephone . Radio . Color TV . Computer
[~ to be operational
by 2020 VCR Cellphone Internet
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Tech & tech-enabled companies are now the
most valued global enterprises

Top 5 Publicly Listed Companies (by Market Capitalization)

$511.9B ..:.3:,
" EXON
Tech () p $374.68 BN/ $500.6B
Other ‘ , /
i $354.1B W, $394.6B
(@ vEBE ~ EXXON
$339.08 \Z' Crinamobie Y, $264.88 | $884.4B
B( icec ) &
8 j( $247.48 - j( $730.98
2]
$236.5B bhpbilliton ) $661.3B Alphabet Y,
o /7 HE
i
8 ( ik @ j 5572-93 Migosoft )
 amazon
$517.0B ~N~~—
™~
8 | n More than half of Fortune 500 companies
(o]

have disappeared since the year 2000 — primarily
due to the impact of digital business models.
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Technology is disrupting all sectors

(o)
Jf

Consumer

Financial
Services

Healthcare

Artificial
Intelligence

#Virtual
Assistants

#Customer
Engagement

#Bots

#in-store
Experience

#Credit Scoring

#Fraud Detection

#Diagnosis &
Detection

#Drug Discovery
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#Direct to
consumer

#Counterfeit
Detection

#Warranty
Management

#linventory
Tracking

# Crypto Currency

#P2P Payments

#Electronic

Health Records

#Counterfeit

Drug Detection

i

Connected

Drevices & loT

#Smart Homes

#Consumer
Wearables

#Store
Management

#Smart
Warehouse

#Telematics

#Wearablesfor
Banking

#Mobile Health

#Sensors

o)

Digital
Business

# Digital
Commerce

# Sharing
Economy

# Virtual Stores

#Ambient
Commerce

#P2P lending
#Digital Banks

#Appointment
Management

#Lifestyle
Monitoring

=
==

Payment
Technologies

#Digital Wallets

#Virtual Currency

#Mobile Wallets

#Biometric
Payments

#Biometric
Payments

#Wearable
Payments

#Automated
Claim Processing

#Digital Health
Wallets

tics &
Crones

#ln-home Robots

#Autonomous
Vehicles

#Drone Delivery

#in-store Robots

#Robo Advisers
#RPA

#Robotic Pills

#Surgical Robots

Security Tech

#Home Security

#Intrusion
Prevention

#Biometric
Authentication

#Smart Store

#Vulnerability
Management

#Biometrics

#Patient Data

#Network
Security

#Social Analytics
#3D Printing

#VR/AR
Experience

#Customer
Analytics

#Predictive
Analytics

#Financial Mgmt.
Platform

#Genomics

#Bionics




Technology-enabled companies’ business model is
to disrupt entire industries and achieve maximum scale

I [fl =,
& = ) €
BreE) I

Digital b fﬁ o
Business UL Robotics &

Artificial Blockchain Connected

Intelligence Devices & loT Security Tech

Technologies Drones

(o]
‘-:'-',P amazonalexa L4 | NS NETATMO EESHEEEER adyen SﬂleﬁﬂE Qualcomw g Hootsuite

Consumer

@creonce JAWBONE DiDi  coinbase - (@Y TREND.  aciriaie
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Decoding Disruptor Tech IC



Technology-enabled companies’ business model is
to disrupt entire industries and achieve maximum scale

I [fl =,
3 = & [
o o !

Payment Robotics &

Artificial Blockchain Connected Digital
Intelligence Devices & loT Business

e
Technologies Drones Security Tech

FICO fripple /Yp iilendingCub 7Zzwipe @aBetterment TheciMetrix  alteryx

Financial
Services
€ WATCH . Elalipay |UiPath M2SYS . Kreditech
Atorm
I il
.WA. Infermedica  guardtime = A AliveCor Z- Zocdoc “. PEGA ﬂ q n I @Clear \
Healthcare THERAPEUTICS

RECURSION BLOCKVERIFY
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Decoding disruptive innovation

GlobalData’s Disruptoris the leading market intelligence service that decodes emerging tech-enabled
opportunities by providing must-have information on promising start-ups, tech-led innovations, latest

tech/sectortrends, consumer insights, and venture capital portfolio investments.

Six ways in which Disruptor drives success
in a disruptive world ’

Monitor Monetize Mine Predict Decode
competitor disruptive thought emerging smart
strategies innovation leadership trends money

Decoding Disruptor Tech IC

Capture
digital
consumers




@- Monitor competitor strategies

Anticipate emerging
competitive threats and
future-proof your business

*  Pinpointthe emergingdisruptors shaping
technological change

*  Decode competitorstrategiesto avoid
predictable surprises

e Stay up-to-date with competitors’ key digital
disruption developments

Gain access to:

o A database of more than 40,000 start-ups
o 50 Competitor Ecosystem Reports per year

Expert opinion from 500+ GlobalData analysts

Decoding Disruptor Tech IC
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Monetize disruptive innovation

05
Home  Anasis Dalabases Dashpoar

Learn from real-world,
high-impact innovation case studies

«  Track the latestinnovations leveraging disruptive M Innovation Explorer
technologies across sectors

S ©  1.5001239 Innovaions

*  Monitor competitor activity and stay ahead of
innovation trends

*  Contextualize innovation best practices and monetise

=
Disruptive Innovation -

*  Stay on the pulse with latest developments E ,
UJet Unvels Its New Foldable Electric  Tactical Haptics Launches New Haptic-  Neurable (0 Unveil 2 New Ming

. |nspi reinnovation by unde rstanding the true nature Scooters at CES 2018 Based Game Controllers for Virtual Controlled Virtual Rea”w Gam N

of latest disruptions g @@ ESM) 5538

omés
Gain access to:
(O Over 1,500 innovation profiles
o 300+ new innovation profiles every month
50 Disruptor Case Studies peryear Mynira adopts Al, augmented reality to Medial EarySign uses machine Google Develops Hu
el learning algorithm to predict who is at Speech Atificial Inte genc

fisk for certain conditions
/)

9

il
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Mine thought leadership

Distinguish reality from media
hype

* Cutthrough the noise in social media by focusingon
what matters

* Identifycritical insights from the top Influencers per
sector via our Influencer Tool

* Protect & grow yourbrand equity

* Stayintouch withlatestdevelopmentswithreal
time updates

Gain access to:

o Top 100 Influencers persector (Fintech,
HealthTech, DisruptiveTech, RetailTech)

O Analyzing 200,000+ tweets per quarter

1,000+ analyst opinions peryear

Decoding Disruptor Tech IC
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@ Predict emerging trends

What N
:;::\:“\Qn ofyour it Services hudgetweg
Stay ahead of the curve by \nthe tolowingareasinamen
uncovering emerging trends g
Systems Applics

SR

) integration :

* Identify the players andtechnologiesthat will 3 12% |

disruptyour core business
* Diversify & expand beyondyour core: identify your

next market
* Identify the key technologiesin whichyour _

customers and competitors are investing stora%e services

Infrastructure Hybrid cloud 13%

Software as

as aservice service (Saas

*  Uncover emergingtrends before the competition
and get ahead in the digital race

2 U’vr oresent §
T/’Eﬁdl, In ; :mage-cor ot lndlwduallsm&SeIfbrandmg M
nhance* ' € o - Run competiti

Food Non $essions on so¢

‘ alcoholic harness the creat
Beverages lower risk stra

dey

Gain access to:

Develop smart pa
codes which all

N has made me more self-consci rrd

O 100+ Digital Trends Reports per year it ,go[,a,med,a o =
/ her agree nor disagree ™ Agree

q pisagree @ Neit - =

O 50+ monthly newsletters across core verticals =

tap int0 the cons
peryear healthy

55@@

=

Tobacco &

Expert opinion from 500+ GlobalData analysts
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-
S Decode smart money

: ia"ddfmno %?Yeographic /”‘/eS:n;e'
- e o . Funding Landscar * | lea = S-NNHM.:Z
Make sound investment decisionsin B T e 7 o

next-generation technologies et

A0 U 2GS AU 21500 O WEW WEN 2H0 AR DK VR BTQ ™,

*  Buildyour partnership ecosystemto achieve
disruption objectives

* Identifyand monitor potential partnersthat will
transform your disruptive capabilities

*  Track and trace venture capital investmentsinto

disruptive tech

Investments by sector
*  Unpick keyinvestor portfolios and identify hot start-

ups by market, funding rounds, and investorsector

Gain access to:

A database of more than 40,000 start-ups

o 14,000 venture capital and private equity firms

e Investments by funding rounds
20 Smart Money Reports per year "< Soris. Sare - Soros. Sorioe F Soroe.. Sovis . Sorios.. Serten 2

Q GlobalData.



@ Capture digital consumers

Deliver next-generation customer
experiences

. Understand the motivations of the ultimate driver

e Annual Wages
of market change — the consumer Il Averag

. Median income

* Identify the requirements of the consumer of

the future
. Anticipa.te customerneeds an.d delivernext- 2,731Bn £ 10%
generation productsand services Global Rank: 6 2
g
* Identifylatesttrendsand attitudes with techno- z

economic data on markets and consumers

*  Access expertreports and insights curating latest 80 & Abov®

. . 75-79
consumer surveys and interviews

70-74

Gain access to: 65-69

60-64

q . 55-59
(O Techno-economicdata on 40+ countries
50-54

o Consumer behaviorsurvey across 36 countries #o-48

& 26,000 respondents 40-44

35-39

Fintech Adoption & Awareness survey across 1 [l Rural Population as % of Total Population

. (15-64) ; 30-34
28 countriesand 22,000 respondents s years el Total Population

W Urban Population as % of
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Succeedingin a disruptive world

Access a complete offering with the intelligence, insightsand opinions that will enable your
businesstowin in a disruptive world.

COMPANIES

@

Start-ups database of
40,000+ companies

% :

50 Competitor
Ecosystem Reports
per year

N

Expert opinion
from 500+
GlobalData analysts

Smart Money
Investments

I

100+ Digital Trends
Reports per year

Il

ojojo

50+ monthly
newsletters across core
verticals per year

hv

Tech Maturity
Framework
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N
eje

INNOVATION CONSUMERS

Over 1,500
innovation profiles

Consumer Survey

N Data & Adoption
Studies

50 Disruptor /J
Case Studies [I ||

per year

Techno Economic
Data for 40+
countries
_"a
Innovation

Landscape Reports

INTELLIGENCE Monitor
<> o .
competltor st rategles
Monetize

disruptive innovation

news & deals acity Mine _
coverage thought leadership
Predict
500+ analyst emerglngtrends
opinions per year
Decode

smart money

Top 100 Influencers
per sector

Capture
digital consumers




Comprehensive coverage across technology segments & verticals

Technology data complemented by in-house expertisein vertical industries like
Healthcare, Consumer, Retail and Financial Services.

Trending Disruptive Tech Segments

&  ®

Artificial
Intelligence

Blockchain

Machine Learning Financial Markets

Natural Language Data Sharing

Processing identity
Decision Management. ...
Management ...

o =

Security Tech Others

Fraud Protection

User & End Point
Behavioral Analytics

IOT Security ...

3D Printing
Enabling Solutions
Analytics ...

Decoding Disruptor Tech IC

Devices & loT

3 = =

Connected

Digital Business Payment

Technologies

Connectivity E Commerce Crypto Currency
Platforms Social Platforms POS
Beacons Apps & Digital Wallets ...
NFC ... Platforms....

i $

Consumer Financial Services

Smart Homes Payment Platforms Chatbots
Mobile Augmented/Virtual Peer-to-Peer
Wallets Reality Payments

Wearables... Digital Content Marketplaces...

Recognition ...

Robotics &
Drones

Autonomous
Vehicles

Smart Robots

Commercial UAVs

..»\'A.

Healthcare

Genomics

Mobile Medical
Devices

Hectronic Patient
Records....

Our Intelligence
Center delivers all
our services
through a single
platform, with
combined search,
browse, and alert
functionality.

‘ Technology

. Vertical




Single platform, expert tools —

seamlessly integrate into your workflow

Our Intelligence Center offers a mix of data visualization, analytical tools, presentations,
reports and export tools to slot seamlessly into your workflow.

* Intuitive datasearchandadvanced
filtering functionality to find the right
information quickly

* Easy waysto download andexport content
to the formatsyou need (data, charts,
images & text)

» Strong analytical capabilities
* Granulardatabases
* Directaccesstoanalystteams

* Competitor and product comparisons
* Technology andindustry dashboards.
* Clipping & report building functionality

+ Datasharingandcollaboration tools
* Automatedalertson new & updated contentin

your interestareas
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Methodology — our technology backbone

A combination of machine learning algorithms, advanced data mining capabilitiesand expert analysis
guarantees reliable and insightful outputs, enabling yourbusiness to confidently make decisions that will
drive top-line growth.

AUTOMATION FoHEs

Automation steps, including:

* Crawling
* Classifying

* Extraction of entities
* Tagging

* Publishing

A combination of 500+ technology
and sector-level expertsinterpreting
datain order to provide contextfor
taking business decisions that win.

MACHINE LEARNING

Machine learning-based algorithms combining
pattern matching, deep data miningand extractions.

2

.. L @ ENTITY RECOGNITION ENGINE

Identifying and categorizing key
information and metrics:
organizations, people, dates,
investment, places etc across
multiple sources.

DATAANALYSIS “
| &VISUALIZATION

3 Analyzing more than 200,000
sources on a daily basis inorder
to identify trends and insights.
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Contact us

GlobalData has a global network of offices.

EUROPE

London

John Carpenter House
7 Carmelite Street
London

EC4YO0BS

+44 207 936 6400

Basingstoke

4th Floor, Northern Cross
Basing View, Basingstoke,
Hampshire, RG214EB,
UK

+44 1256 394200

Hull

GlobalData PLC
Shirethorn House
37-43 Prospect Street
Hull

HU2 8PX

Manchester
GlobalData PLC
Churchgate House
Manchester

M1 6EU

+44 1613595813

Madrid

C/Jesusalara, 29 - AticoJ,
28250 Torrelodones
Madrid,

Spain

+34 918594886

Paris

Les Bureaux de Sevres
2,rueTroyon

92316 Sevres

France'
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NORTH AMERICA

Boston

41 Farnsworth St,
Boston, MA02210
USA
+17817629450

New York

441 Lexington Avenue,
New York, NY 10017
USA

+1 646 3955460

San Francisco

425 California Street
Suite 1300

CA

94104

USA
+14158000336

Toronto

530 Richmondst West
Suite300
Toronto

Ontario

M5V 1Y4

Canada
+17037883592
Virginia

9870 MainStreet,
Fairfax,
Virginia22031
USA

Toll-freein USA:

+1 8887779940
Direct:+1 703 3834903
Fax:+1703 3834905

CENTRAL & SOUTH AMERICA

Bogota

Calle71,

No 5-23 Suite501 D
+5713470749

Buenos Aires

Basavibaso 1328, 2nd Floor
Off 206, Buenos Aires, 1006
CA

Argentina
4541143115874

Mexico City

Mote Pelvoux 111-2 Piso
Lomas de Chapultepec
Mexico D.F, 11000
Mexico

+52 5552842945

Sao Paulo

Rua Juranda, 199-Vila Madalena
SaoPaulo—SP

05434-000

Brazil

+55113812-5302

MIDDLE EAST

Dubai

Dubai Media City

Building 7, Floor 3, Office 308
PO Box 502635

Dubai

United Arab Emirates
+97143913049

ASIA

Beijing

Room 2301 Bulding4

Wanda Plaza, No 93 Jianguo Road
Chaoyang District

Beijing 100026, PR China
+86106581179%4
+861058204077

Hyderabad

KRISHE SAPPHIRE,

MSR Block, 3rd Floor,
Madhapur, Hyderabad-500081,
Telangana, India.

491406616 6700

Hong Kong

1008 Shatin Galleria
18-24 Shan Mei Street
FoTan, New Territories
Hong Kong S.A.R
+85226905200
+85226905230

Seoul

24th floor, City Air Tower,
Teheranro 87gil
36,SamsungDong,
Gangnam Gu, Seoul,
Republic OfKorea
(Postcode 06164)
T:48222016 6070

M: +82 108976 2437
F:+82220165411

Shanghai

Room 408, Jing'anChina
Tower No: 1701,
WestBejing Road
Jing'an District, 200040,
Shanghai, PR China
+862151572275(6)

Singapore

1 Finlayson Green
#09-10

049246
Singapore
+656383 4688
46563835433

Tokyo

Level 3,

Sanno Park Tower,
2-11-1 Nagata-cho,
Chiyoda-ku,
Tokyo, 100-6162
Japan
T:481362053511
F: 481362053521

AUSTRALIA

Melbourne

Suite 1608

Exchange Tower
Business Centre

530 Little Collins Street
Melbourne

3000, Victoria, Australia
+6139909 7757
+6139909 7759
Sydney

Suite 602, level 6

45 Clarence St

Sydney 2000

Australia

+612 80768815
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GlobalData history

GlobalData, incorporatedin 2016 based on brands with a long history, has now become the fastest
growing Data & Analytics company in the LSE — 65% growth in 2016 and S600M market cap.

Acquisition Timeline

Progressive "+.".

B8Infinata

%@ canadean el Kable® I3 Potes Pawaenh 5 Market|ine ource o
metric R

GlobalData) o

Company 1972 2011 1996 1986 1997 1984 1999 1999
Creation 2012 1961 1999 1996 1957
Date 2006
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Who we are

GlobalDatais a leading Data & Analytics company who, for over 40 years, has been helpingover
4,000 organizations worldwide to make better and more timely decisions.

OUR PEOPLE

OUR DATA & INSIGHTS

e 2,440 employees in 23 offices worldwide * Realtime tracking of 200,000+ companies, 70,000

* 1,200 researchers

* 600 global analysts supporting clients
1-on-1 more than 315,000 times a year

M&A deals, 117 technologies, 25,000 industry
opinion leaders and 2M new product innovations
across 200 countries & 2,000 cities

* 540,000 consumer survey responses

* 145 client services and account managers

driving 90% renewal rates

* 70 journalists

Decoding Disruptor Tech IC

* Publishing 13,000 reports annually, including
databooks

* Quoted c.20,000/year by business press e.g.
FT, SKY News & Bloomberg

to be more successful and innovative

OUR CLIENTS

Serving 4,000 of the world’s leading
companies in 160 countries

73% of the FTSE 100 companies
60% of Fortune 100 companies
66% of DJ Asian Titans50 index




A unique view of your value chain

We work with over 4,000 organizations worldwide R SO
,° “The research GlobalData * .
> TECHNOLOGY e I/ provides is of significantvalue, ;
Eerore B8 Microsoft gy ©'*° v and is the key source of a lot of E

)
vodafone AUSS

ORACLE

\ 5 0
v market intelligence for us.”

He= E atat RN alealn
\ = _.e CiIsco
\ e —
FINANCIAL CONSUMER - T
SERVICES orAacLe “I've set up my own \\
S""EZ%S * profile on GlobalData specific ;
W‘ .
ZURICH “aqa FHEINEKEN \\ to my HQEdS and find /'
B Aviva amazon T <the service very useful.”_ -~
Mondeléz, T
Allianz @) - =
“find GIobaIData S~

/

N
,/ aninvaluablesourceof '~

| relevantinformation...it is the

HEALTHCARE
4,000 pharmaceuticals, biotech \ . .
. onlyinformationsource

and medical devices organizations
\/ \\ | rely on for good, e
~ °
Ssol honest detall” AtoeS
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Your trusted partner in a disruptive world

 smarrs 12222222
: (=3
00+ @9@@ 52222222
ANALYSTS ‘ | Qﬂ'“““‘
' ! <
? Healthcare Consumer Retail Financial Other ‘ ‘ ‘ - ‘ ‘ ‘
! Services O O O O O O O
< | 5 AYAYAYAVYAYAYA
Dgu ' &  INNOVATION
i :\ EXAMPLES 500+ INFLUENCERS AND
_________________________ ' OPINION LEADERS
Experienced Top 100 Primary & @)} Blockchain
Industry Global Secondary
Hires University Research w Connected Devices & loT % Other

=]

(1) 3,000+ B2B SURVEY

RESPONSES &
D FINDINGS

Recruits Teams

% Digital Businesses Payments Tech
E;"?e Robotics & Drones @ Security Tech

Global Presence

London Sydney New York
Boston Paris Dubai
Hyderabad Hong Kong  Singapore REPORTS & BRIEF A .ﬂ ° .ﬂ ° .b °
Singapore Shanghai San Francisco O e a6 a a6 o
Sao Paulo‘ Seoul Mexico City 3 50+ NEW & DEALS
Buenos Aires .

Reports & Briefs Repository of 150,000+

Kuala Lumpur

News & Deals
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Succeedingin a disruptive world

Access a complete offering with the intelligence, insightsand opinions that will enable your
businesstowin in a disruptive world.

* Digital Trends

* Stay up-to-date with * Company * Identify theplayer and Reports
Monitor key digital disruption Landscape Predict technologies disrupting . Mp thi
competitor developments * Competitor emerging corebusiness N on | y
strategies * Decode competitors’ Ecosystem Reports trends * ldentify your next market ewsetters
strategies * News
Monetize « Launch innovative * Innovation Decode . Mal.<e'souno!investment * Smart Money
disruptive roducts to stav ahead E)fplorer smart deC|5|or?s with next . Analytics
p Y
T S emEEess . Dlsrl:thorCase ger.merat|ontech.nolog|es * Deals Landscape
Studies money * Build partnership ecosystems
* Protectand grow * |dentify the consumer
Mine your brand Capture of the future * B2B & B2CSurveys
thought * |[dentify main issues * Influencers digital * Anticipate customer needed * Techno-economic
leadership of socialmedia * AnalystOpinions consumers * Deliver nextgeneration Data

customer experience
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Providing custom support

Our CONSULTING offering provides tailored solutions to help clients identify new growth
opportunities, minimize risk, gain competitive advantage, and improve profitability.

GLOBALREACH, LOCAL INSIGHT Q AT E

OPPORTUNITY ASSESSMENT

0 Q

MARKET & PRODUCT STRATEGY

MARKETING COMMUNICATIONS

FINANCIAL ANALYSIS

R EHE S S

Q Q Q Q REGULATORY, TRADE
& INDUSTRY
7o\ A =
@ oTo = \é/ COMPETITIVE & COMPANY
0o ANALYSIS
OUR GLOBAL REACH OUR PEOPLE OUR PROIJECTS OUR CLIENTS
Delivering value for Ateamof eight 50+completed projectsin Successfullydelivered
companies across all management the lasttwo years consulting solutions to FORECASTING
regions globally consultants specializing market-leading FS
indiversesectors companies in every sector
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Methodology —techno-economic analytics

Time series data from global
institutes e.g. United Nations
Statistics Division, World bank,
US Census Bureau, Eurostat,
IMF, and OECD.

o
P4\
>
2
o
O
m
S
S
3

Forecasted time series data
are updated in econometric
models after passing through
relevant quality checks for
consistency and flow.
Data seriesfor each country
are benchmarked with
renowned sources e.g. IMF,
OECD, World Bank to ensure
a robust forecast.

Decoding Disruptor Tech IC



Methodology — framework scoring

* A marketreadinessscoreis provided
SEGMENT TECHNOLOGIES @ using the following criteria:

Eachtechnologyis segmented into 2 = Ecosystem readipess (state.ofthe
a set of individual use cases N vendor community, extensible
* Vendors supporting eachuse case are platforms, maturity standards,
identified 1 | ; ' established deploymentand
. g ' consumption models, contained
costs)

= Customer readiness (established
customer and geographic
deployment bases, industry support,,
breadth of industry expertise)
* Ascoreis providedonascale of 0-10

- BUSINESS IMPACT [

A business impactscoreis determined
using the following criteria:
= Cost reduction

IGNORE. EXPLORE. INVEST. -@- —

Use casesare segmentedintothree

groups:

= Ignore—marketnot ready/no
businessimpact

= Explore—requiresfurther
investigation

= |nvest—high degree of market
readiness and businessimpact

* Conclusionsbasedon: = Revenue growth
= Market demand = Proof pointsaround market impact
= Feedbackfrom cross-section of (displacement of older technologies,
enterprises impact on competing technologies
= Expertanalystinsights andvendors, and market projections)

* Ascoreis providedonascale of 0-10
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Influencers methodology (1/2)

The Influencers tool is based upon two main stages of Influencer identification, followed by
analysis of the topics and level of influence of this group.

A three step process is followed: Initially, an exhaustive list of keywords is determined todefine a project area . This set of
keywordsisthen usedas an input to a proprietary algorithm that resultsin a detailed list of the key individuals associated with these
keywords. Finally, aseries of algorithmsis then used to determine the 100 most important influencers within thisinitial list.

Determining key words

Our research process identifies all the
topic-related contextual references to
determine the set of key words required
for comprehensive aggregation of tweets
and relevant data.

This process follows a two-pronged
approach:

In-depth web research on blogs. forums,
social platforms, articles efc. is
conducted to identify the contextual
references.

The final set of search string includes all
possible combinations of key words and
the relevant hashtags.

Decoding Disruptor Tech IC

Identification of individuals

Through a series of algorithms, our
X in-house tool is designed to identify users
\ conversing in reference to the final set of
| key words. Cluster groups are then
formed based on influencer types, focus
on the topic, and frequency of tweets.

Various parameters are considered while
identifying key influencers, such as their
follower strength, average engagement.

and their propensity to influence.

Selecting the top 100 influencers

We assign weighting to critical engagement metrics such as followers, mentions, retweets and favorites,
connections (network), and key word count of every identified influencer.

Each of the above metrics are assigned scores based on their weightings. Influencer’s score are ranked
in descending order to arrive at the top 100 influencers.




Influencers methodology (2/2)

In the second and third stages of the process, a series of parameters are analyzed based on
key pillars of relevance, network and engagement.

GlobalData’s proprietary Influencer
Identification Frameworkis based on a
scientific process that works on
pre-defined parameters using our
proprietary algorithms.

Our multi-stage methodology works on the pillars of
relevance, network, engagement, and our deep
analysis by evaluating the following parameters:

* Relevance—Tweets relevant to our subject; the
number of times influencers use relevant and most
appropriate keywords in their tweets

¢ Network— Number of followers; connections within
the shortlist of influencers

* Engagement—The number of times tweetsare
re-tweeted; the number of times influencers are
mentioned

* Expertanalysis —A combination of proprietary
algorithmsas well as inputs from in-house sector
experts
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Engagement

Conduct deeper analysis on each influencer,
understanding their engagement levels, how
their social activity is acknowledged, and
how successfully they drive discussions on

Analyze how relevant the new and emerging trends,

influencer is for the industry
under discussion. This is done
by analyzing their tweet history
and how relevant it is to the
industry topic.

Expert analysis

Evaluate their influencer score

against all parameters and

1 ) conduct deeper analysis on the
Network latest and emerging trends.

Assess their network strength
by analyzing their reach and the
quality of their followers.




Innovation Explorer — methodology

Tracking key vendor websites, emerging disruptors, award-winning technology companies,
and the venture capital universe in order to provide real-world disruptive innovation
examples that help clients transform disruption into top-line growth.

The way in which we capture data for the Innovation
Explorerinvolves atop-down approach consisting of
the following steps:

* Tracking innovations across eight emerging technology
themes:

Our selection process
focuses on new investment
opportunities, conceptand
beta-stageideas, aswell as

o Artificial Intelligence Payment technologies

(@]
product launches. o Blockchain o Robotics & Drones
o Connected devices & loT o Security technology
o Digital business o Others

* Grouping applications at an industry and vertical level

Our Influencers database,
tracking thetop 100 global
thoughtleaders across
variousindustries, enables
us to understandpotential
areas wheredisruptive
innovations are emerging.

* (Categorization oftrends associated with the identified
innovations e.g. Health & Wellness, Individualism &
Expression, Smart & Connected

Wealso trackresearch updates
fromleadinguniversities and
institutes, as well as key global
events and exhibitions.

* |dentifying the impact in terms of concept, nature of
disruption, and outlook
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Company landscape — selection approach and methodology

Our database hosts profiles for over 40,000 high-impact companies, leveraging a robust
selection process to identify the most disruptive technology companies.

Analyst Picks — screening listed companies via GlobalData Venture Capital funding
multiple in-house expert analysts who pinpoint database —tracking disruptive technology
only the mostdisruptive and innovative start-ups either on the VCradaror already
start-ups across technologies and verticals 9@ receiving funding

v

Key industry awards —tracking winners of
prominentindustryawards such as: Del oitte FAST
500, Digital Health Awards, Finnovate Awards,
MedTech Breakthrough Awards, CNBC Disruptor
50, CIO Reviews, CES Innovation Awards

Key accelerator programs —monitoring
participants of world-renowned accel erator
programs fromindustryleaders suchas:

Y Combinator; 500 Startups; and Plug & Play
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